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TFGMIM 313 Marketing experiencial como impulsor de la Montafia Leonesa = Experiential marketig as a promoter

of the Leonese Mountains / realizado por el alumno Javier de la Viuda Espadas

Vazquez Burguete, José Luis

TFGMIM 314 Analisis del marketing digital de la Mercedes Benz Fashion Week y su aplicacion al metaverso =

Analysis of Mercedes Benz Fashion Week Digital Marketing and its application to the metaverse /
realizado por la alumna Lorena Fernandez Coomonte

Cervantes Blanco, Miguel
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